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ACTIVITATEA FUNCTIUNILOR SOCIETATILOR
COMERCIALE DIN JUDETUL MARAMURE

Ion SARBU, dr.hab., prof. univ., ASEM
Florin-loan BRETAN?, drd., ASEM, Roménia

Functiunea firmei reprezinta ansamblul proceselor de
muncd omogene, asemandtoare sau complementare care
contribuie la realizarea aceloragsi obiective prin utilizarea de
concepte, cunostinte, tehnici, metode in acelasi domeniu, din
domenii inrudite sau complementare, care caracterizeazd
societdtile comerciale din judetul Maramures.

In literatura de specialitate se considerd ca firmele au
cinci functiuni, care nu existd independent decdt in plan
teoretic, in activitatea practica condifiondndu-se intr-0
strdansa interdependentd. Totodata organizatiile bazate pe
cunostinte in procesul globalizarii isi modifica activitdtile
conform cerintelor de piata si a integrarii europene.

Cuvinte cheie: functiune, societate comerciald, gestiune,
stocuri, cifra de afaceri, profit brut, clasa de marime, rata
rentabilitatii.

Introducere. Notiunea de functiune ca grupare de
activitdti pe baza anumitor criterii s-a creat in urma studiilor
efectuate in legaturd cu organizarea si diviziunea muncii.
Conceptul de functiune a polarizat de-a lungul deceniilor
atentia specialigtilor. Orientarea prioritard spre problema
functiunilor unitétii economice a fost determinata de faptul ca
abordarea sistemicd, stiintificd a organizarii fiecarei unitati nu
poate fi realizata fara intelegerea profunda a conceptului de
functiune si de rolului sau de instrument de analizd a
activitatilor realizate in unitatea respectiva.

Adaptarea functiunilor de management a societatilor
comerciale la relatiile de piatd se infaptuieste dupa
functiile:cercetare-dezvoltare, comerciala de marketing,
productie, financiar-contabila si de personal.

Evolutia conceptului de functiune a fost determinata, in
esentd, de factorii:

- economia de piatd in cadrul careia conceptul a fost
conturat si aplicat (in sensul ca aceasta apartine domeniului
stiintei conducerii ca stiintd a relatiilor organizatorice cu
caracter social si reflectd direct conceptiile de suprastructura
proprii oranduiri in cauza);

- progresul tehnic, globalizarea care modificd profund
structura i complexitatea activitatilor unitatii, imprimand un
anumit caracter si pondere diferitelor functiuni in diverse
perioade de referinta (de pildd volumul si nivelul redus al
activitatilor de conceptie 1n Intreprinderi la Inceputul secolului
al XX-lea explica inexistenta in aceastd perioadd, ca o
functiune distinctd, a cercetarii-dezvoltarii);

- integrarea intreprinderilor comerciale in piata europeana.

Comertul cu amdnuntul — activitatea de véanzare a
marfurilor catre consumatorii finali, in general in cantitati mici
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The company’s function is represented by the entire
work processes, similar or complementary which contribute
to the achievement of the same objectives through the use of
concepts, knowledge, techniques and methods in the same,
related or complementary fields that characterize trading
companies in Maramures County.

In the specialized literature it is considered that
companies have five functions, which do not exist
independently than at theoretical level, in practice they are
interdependent. At the same time, the organizations based
on knowledge in the globalization process modify their
activities in accordance with market requirements and
European integration.
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Introduction. The notion of operation as a group of
activities based on certain criteria was created based on
studies about the organization and division of labor. The
functional concept has polarized the attention of experts for
decades. The priority given to the issue of the economic unit
functions was determined due to the fact that the systemic
scientific approach of each unit’s organization cannot be
done without the deep understanding of the concept of
function and its role as an analysis tool of the activities
carried out in the respective unit.

Adapting the trading companies’ management
functions to the market relations is accomplished by the
following functions: research-development, marketing,
production, financial-accounting and personnel.

The evolution of the operation concept was
essentially determined by the factors:

- the market economy in which the concept has been
defined and applied (in the sense that it belongs to the
management field as a science of social organizational
relationships and reflects directly the views of a
superstructure of the order in question);

- the technical progress, the globalization that modifies
profoundly the structure and the activity complexity of the
unit, setting a certain character and share of different
functions in different reference periods (eg., volume and
low level of conceptual activities in enterprises in the early
twentieth century explains the absence in this period as a
separate operation, of research and development);

- the integration of trade companies in the European
market.

Retail sales — the activity of selling goods to the final
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si In starea in care ele au fost cumparate, precum si vanzarile
cu amanuntul prin magazine proprii ale Iintreprinderilor
producétoare de bunuri.

Comertul cu amdanuntul se desfagsoarda prin magazine
specializate, magazine nespecializate, prin corespondenta,
standuri in piete, chioscuri si alte forme de comert.

in valoarea comertului cu amanuntul nu se includ:

- vanzarile directe catre populatie de produse agricole de
catre producatorii agricoli (vanzarile pe piata taraneasca);

- vanzarile de produse care nu sunt utilizate ca bunuri de
consum (cereale, seminte, petrol brut etc.);

vanzarile de alimente si bauturi pentru consumul pe loc;

- valoarea materialelor si pieselor de schimb aduse de
populatie sau operatori economici unitatilor pentru reparatii si

transformdri de imbracaminte, incaltiminte, produse
electronice si electrice, de mijloace de transport etc.;

- valoarea  obiectelor  supuse  reparatiilor  sau
transformdrilor.

Comertul cu ridicata — activitatile de vanzare a marfurilor
(fara ca acestea sa sufere transformari esentiale fatd de starea
in care ele au fost cumparate) in cantitdti mari, catre
comercianti cu amanuntul, utilizatori industriali §i comerciali,

colectivitati si utilizatori industriali §i comerciali, alti
comercianti cu ridicata.
Functiunea de cercetare-dezvoltare cuprinde ansamblul

activitatilor prin care se studiaza, se concepe, se elaboreaza si
se realizeaza viitorul cadru tehnic, tehnologic si organizatoric
al unitatii. Activitatile integrate in functiunea cercetare-
dezvoltare 1intr-o unitate economica sunt urmatoarele:
cercetarea (produselor, lucrdrilor, serviciilor si tehnologiilor
de realizare a acestora); proiectarea produselor; pregatirea
tehnologica a produselor (lucrarilor, serviciilor); organizarea
conducerii, a productiei §i a muncii; realizarea prototipului,
incercarea acestuia §i imbunatatirea produsului; proiectarea
sculelor, dispozitivelor si verificatoarelor; proiectarea
investitiilor;  dezvoltarea  capacititilor de  productie;
documentarea; inventiile, inovatiile, rationalizarile; elaborarea
normelor de consum de materii prime, materiale, combustibil
si energie; elaborarea normativelor si a normelor de munca.

Aceastd functiune integreaza anumite activitati, care pot fi
grupate in:

- Activitdti de conceptie, care vizeaza cercetarea si
proiectarea produselor, a serviciilor, a lucrdrilor noi §i a
tehnologiilor de realizare a acestora;

- Activitdti de organizare a conducerii, productiei si
muncii.

Dezvoltarea §i modernizarea firmelor, in pas cu evolutia
reprezintd obiectivul determinant de care depind existenta si
afirmarea firmei respective. Este firesc deci ca decizia pentru
adoptarea de proiecte de dezvoltare si modernizare sa
reprezinte una dintre cele mai importante si dificile decizii
manageriale. Importanta deriva din faptul cd decizia vizeaza
interesele actionarilor si salariatilor firmei. Dificultatea
adoptdrii ei este alimentatd de necesitatea asigurarii resurselor
financiare pentru acestea.

Necesitatea intensificarii actiunii parghiilor de interventie
a statului in dezvoltarea gandirii economice determina
obligativitatea  accelerarii  dezvoltarii  functiilor  de
management al intreprinderii cu ajutorul cunostintelor

consumers, generally in small quantities and in the state in
which they were purchased, and retail sales in the stores of
the businesses that produce the goods.

The retail sales are conducted through specialized
stores, unspecialized stores, through mail order, market
vendors, kiosks and other forms of commerce.

In the retail sales value are not included:

- the direct sales to the public of agricultural products
by farmers (farm market sales);

- the sales of products which are not used as consumer
goods (cereals, grains, crude oil, etc.);

- sales of food and beverages for consumption on the
premises;

- the value of the materials and spare parts brought by
the population or operators of establishments for repairs
and changes of clothing, shoes, electronics and electrical
goods, transport etc.;

- the value of the objects that undergo repairs or
alterations.

Wholesale — the sales activities of goods (without them
suffering essential changes from the condition in which
they were purchased) in large quantities, to retailers,
industrial and commercial users, corporate and industrial
and commercial users, other wholesale traders.

The research-development function includes all the
activities that are studied, designed, are developed and
achieved the future technical framework, the technological
and organizational function of the unity. The integrated
activities in the research-development function in an
economic unit are: research (goods, works, services and
technologies for achieving them); product design; the
technological preparation of products (works, services);
the management’s organization, of production and labor;
the achievement of the prototype, testing and improving
the product; designing the tools, devices and checkers;
investment planning; developing the production capacity;
documentation; inventions, innovations, rationalization;
the development of consumption standards of raw
materials, materials, fuel and power; developing norms
and labor standards.

This function incorporates certain activities which can
be grouped into:

- Design activities aimed at research and design of
products, services, new work activities and technologies
designed for their realization;

- The management of
production and employment.

The development and modernization of companies, in
line with the evolution in science and technology, and
financing opportunities, is the main objective that causes
the existence and affirmation of the respective company. It
is natural, therefore, that the decision to adopt
development and modernization projects to be one of the
most important and difficult management decisions. The
importance derives from the fact that the decision concerns
the interests of shareholders and company employees. The
difficulty of its adoption is driven by the need to ensure
financial resources for them.

The need for the increased action of state levers of
intervention in the development of economic thought

organization  activities,
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managerilor si specialistilor in ceea ce priveste managementul
resurselor umane. in acelasi timp, se impune ansamblul
proceselor de producere care contribuie la realizarea
obiectivelor firmei cu noi concepte, cunostinte, tehnici,
metode si standarde europene.

Functiunea de productie cuprinde activitatile de baza ale
unitdtii prin care se realizeazd miscarea, transformarea sau
prelucrarea unor resurse primare (materii prime, materiale,
informatii etc.) pana la obtinerea unui produs finit, efectuarea
unei lucrari sau prestarea unui serviciu de utilitate sociala,
precum si activitatile auxiliare care asigurd desfasurarea
normala a celor de baza.

Activitatile corespunzitoare functiunii de productie ce se
desfasoara intr-o unitate economica sunt cuprinse in urmatoarea
schema: Input-flux de materii prime prin transformarea
materiilor prime 1in flux de produse finite - output.

Schematizarea sistemului de productie cuprinde
activitatile ce caracterizeaza profilul Intreprinderii, grupand
rational factorii de productie, efectuarea controlului de
calitate.

Realizarea acestor activitdti necesitd fonduri financiare
importante, volumul, structura si rotatia lor depinzénd,
determinant de metodele, procedeele si solutiile tehnice,
tehnologice si organizatorice adoptate.

Transformarea materiilor prime se realizeazda cu
participarea  factorilor complementari: muncd, capital,
stabilindu-se o anumitd relatie intre cantitatea de factori
utilizati si cantitatea de produse obtinute.

Functiunea comerciald cuprinde activitatile prin care sunt
puse la dispozitia societatii produsele, serviciile sau lucrarile
unitdtii, pornindu-se de la stabilirea cerintelor calitative si
cantitative pentru produsele, serviciile sau lucrarile realizate in
cadrul functiunii de productie.

Principalele activitati specifice functiunii comerciale sunt:
aprovizionarea tehnico-materiala; desfacerea, inclusiv reteaua
de desfacere, magazinele de prezentare etc., crearea si
mentinerea legaturilor cu furnizorii §i cu beneficiarii;
depozitele (de materii prime, materiale, semifabricate, produse
finite) si gestionarea stocurilor; transportul exterior;studiul
pietei; serviciile postvanzare; reclama.

Functiunea financiar-contabila integreaza activitatile prin
care se asigura obtinerea si folosirea rationald a mijloacelor
financiare necesare desfasurarii activititii de ansamblu a
unitdtii, inregistrarea §i evidenta in expresie baneascd a
fenomenelor economice din unitate, precum si urmarirea
modului de realizare a rezultatelor economice. Pe aceasta baza
se interpreteaza rezultatele generale ale activitatilor unitatii.
Activitdtile corespunzdtoare acestei functiuni financiar-
contabile sunt: planificarea financiard; executia financiara;
controlul financiar intern; contabilitatea; analiza economica;
stabilirea preturilor.

Functiunea de personal cuprinde activitatile prin care se
asigurd resursele umane necesare realizarii obiectivelor
unitatii, utilizarea rationald a acestor resurse, dezvoltarea
continud a competentei prin ridicarea nivelului de cunostinte
tehnice-profesionale, politice si culturale ale tuturor oamenilor
muncii care realizeaza activitatile unitatii, precum si
rezolvarea problemelor de retribuire si sociale.

Activitatile functiunii de personal pot fi grupate astfel: de
administrare a personalului  (recrutarea, selectionarea i

requires the accelerated development of the enterprises’
management functions by using the managers and experts
knowledge in the management of human resources. At the
same time, it requires all the production processes that
contribute to the achievement of the objectives of the
company with new concepts, knowledge, techniques,
methods and European standards.

The production function includes basic unit activities
through which the movement, transformation and
processing of primary resources (raw materials,
information, etc.) is achieved, until the final product is
obtained, performing a work or providing a social service,
such as ancillary activities that ensure the normal
development of the base ones.

The activities corresponding to the production function
that takes place in an economic unit are summarized in the
following diagram: the Input-flow of raw materials by
transforming them into finished goods - output.

The schematic of the production system comprises the
activities that characterize the company profile, grouping
the rational input factors, performing quality control.

Achieving these activities requires significant financial
funds, volume, structure and their rotation depending,
mainly on the adopted methods, processes and technical
solutions, technological and organizational.

Transforming raw materials is achieved with the
participation of complementary factors: labor, capital, up
to a certain relationship between the amount of factors
used and the amount of obtained products.

The commercial function includes the activities
through which the company's products, services or work
unit are made available, starting from setting quantitative
and qualitative requirements for products, services or
works made in the production operation.

The main activities specific to trade operations are:
technical and material supply; termination, including the
network of outlets, showrooms, etc., creating and
maintaining links with providers and beneficiaries;
deposits (of raw materials, semi-finished products) and
stock management; external transport, market research;
after-sales services; advertisement.

The financial-accounting function integrates the
activities which ensure the rational use of funds necessary
to conduct the general activity of the unit, recording and
accounting in monetary means the economic phenomena
from the unit, as well as follow the way economic results
are achieved. On this basis are interpreted the general
results of the unit’s activities. The appropriate activities of
the financial-accounting function are: financial planning;
financial execution; internal financial control; accounting;
economic analysis; pricing.

The staffing function includes activities that provide
the necessary human resources to achieve the objectives of
the unit, rational use of these resources, the continued
development of competence by raising the technical and
professional knowledge, political and cultural rights of all
working people performing the unit’s activities and to
solve remuneration and social problems.

The activities of the staff functions can be grouped as
follows: personnel management (recruitment, selection and
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incadrarea personalului; evidenta personalului; aprecierea si
promovarea personalului; retribuirea); de prestare de catre unitate
a unor servicii catre personalul sdu (pregatirea si perfectionarea
personalului; igiena s$i protectia muncii; sociald; activitati
speciale; administrativa; secretariat; protocol).

Comercializarea are scopul de a suscita interesul
consumatorului si de a stimula nevoile lui, astfel incat sa se
producd ceea ce se poate vinde, in loc de a se incerca sa se
vanda ceea ce se produce. Aceasta este o functie esentiald a
tuturor proceselor de productie care inglobeazd activitati
legate de indrumarea marfurilor de la producator la
consumator, in ea fiind inglobate toate interventiile necesare
(livrarea in momentul ales), utilizarea spatiilor (livrarea in
locul ales) si exigentele proprietarului marfurilor produse.
Daca vrea sa asigure o piatd rentabild pentru aceste produse,
fabricantul trebuie sa produca bunuri de calitate si la preturi
competitive. Cand un produs a fost fabricat pe baza unei
estimari a cererii de consum, el trebuie sd ajunga repede la
eventualii consumatori.

employment of personnel, personnel records, appreciation
and promotion of staff, remuneration); provision of
services by the unit to its staff (training and development
of staff, health and safety, social, special activities,
administrative, secretarial, protocol).

The marketing aims to spark interest and boost the
consumer's needs, as to produce what you can sell instead
of trying to sell what you produce. This is an essential
function of all the production processes which includes
activities related to the direction of goods from the
producer to the consumer, it is embedded with all
necessary interventions (delivery timing), use of
premises (delivery in the chosen place) and the owner
demands of the produced goods. If the manufacturer wants
to ensure a profitable market for these products, he must
produce quality goods at competitive prices. When a
product has been made based on an estimate of the
consumer’s demand, it must quickly reach the potential
consumers.

Tabelul 1/Tabel 1

Indicatorii economici ai activititii societitilor comerciale din Judetul Maramures, pe clase de marime in 2012/
The economic indicators of trading companies activities from Maramures county, grouped by size class in 2012

Cifrade . Numirul de
: Profit brut la . e
Clasa de marime dupa numarul aface.r | la un un salariat societafl
Nr. . . Media pe o societate comerciald/The salariat, lei/ . ' comerciale/
de salariati/ Class size by number - lei/ Gross
crt. average of a trading company Turnover per - The number
of employees profit per -
employee, . of trading
lei employee, lei
ei companes
Numarul de Cifrade Profit
salariati/The afaceri, brut,
number of | lei/Turnover, | lei/Gross
employees lei profit, lei
Micro-intreprinderi (sub 9
y | salariat/ 17 237,16 17,22 139,25 10,11 10669
Micro-enterprises (less than 9
employees)
Intreprinderi mici (intre 10 si
2 | 49)/ 18,8 27844 111,16 148,0 59 1120
Small enterprises (10 to 49)
Intreprinderi mijlocii (intre 50 si
3 249)/ Medium enterprises 98,4 17140,7 830,8 1741 8,4 141
(between 50 and 249)
Total micro si intreprinderi mici
si mijlocii/ The total of micro, 4,45 676,0 35,65 151,8 8,0 11930
small and medium enterprises

Sursa/Source: Calculat si modelat de autori in baza datelor Institutului National de Statisticid/Calculated and modeled by
the authors based on data provided by the National Institute of Statistics.

De mentionat, cd prin analiza detaliatd a indicatorilor
economici ai activitdtii economice a societatilor comerciale,
grupate pe clasa de marime in anul 2012 (Tabelul 1) se

evidentiazd tendintele urmatoare:

- Microintreprinderile constituie 10669 de unititi cu o
pondere de 89,4% din total, unde media pe o societate a
numarului de salariati este de 1,7 persoane cu cifra de afaceri
fixata la o intreprindere de 237,16 lei, la un salariat de 139,25

lei, ceea ce este mai mica decat media pe total;

- Intreprinderile mici

dar sub media totalului,

— 1120 de unitati care reprezinta
media de 18,8 persoane angajate la o societate. Indicatorii
economici sunt mai mari in comparatie cu microintreprinderile,
totodatd aceste doud clase de
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To be mentioned that through the detailed analysis of

the economic indicators of the economic activity of
trading companies, grouped by size class in 2012 (Table
1) are highlighted the following trends:

- Microenterprises represent 10,669 units, accounting

for 89.4% of the total, a society where the average
number of employees is 1,7 persons with the fixed firm
turnover of 237,16 lei, of an employee — 139,25 lei,
which is less than the total average;

- Small enterprises —1120 units representing an

average of 18,8 persons employed in a company. The
economic indicators are higher in comparison to micro
enterprises, but less than the total average, while the two
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intreprinderi micro si mici dispun de 98,8% a numarului de
salariati §i ocupd un volum de venituri dupa cifra de afaceri de
70%;

- Intreprinderile mijlocii reprezinti 141 de unititi care
comercializeazd produse la un venit dupa cifra de afaceri de
30%. Indicatorii economici in medie la o societate sunt majorati
in comparatie cu media totalului pe intreprinderile micro-, mici
si mijlocii.

Distributia comerciald dispune de diversificarea, productiei
care este un proces obiectiv, dinamic, permanent §i complex
de creare si dezvoltare de noi produse, de modernizare a
celor existente bazate pe economia cunoasterii i abordarii
sistemice in activitatea societatilor comerciale din judetul
Maramures.

De mentionat, ca cercetarile stiintifice s-au aprofundat pe 6
societati comerciale unde este prezentata (Tabelul 2, 3) analiza
profitului realizat si cheltuielilor efectuate 1n activitatea
economicd a societatilor comerciale, pentru dinamica anilor
2009-2013.

classes of micro and small enterprises have 98.8% of the
total number of employees and occupy a volume of
income turnover of 70%;

- Medium-sized enterprises represent 141 units that
sell products with a turnover of 30%. The average
economic indicators of a society are higher compared
with the total average of micro, small and medium
enterprises.

The commercial distribution features the diversification
of the production which is an objective, dynamic, constant
process and a complex of creating and developing new
products, of upgrading the existing ones based on the
knowledge of economy and the systemic approach in the
activity of business companies in the county of Maramures.

To be mentioned that the scientific research has focused
on the 6 companies where are presented (Table 2, 3) the
analysis of profit made and expenses incurred in the
economic activity of the companies, during the dynamics of
the years 2009-2013.

Tabelul 2/Tabel 2

Analiza profitului realizat in perioada 2009-2013 a societitilor comerciale din judetul Maramures (lei)/
The analysis of the profit realized in 2009-2013 by trading companies in the county of Maramures (lei)

Nr Denumire? SOCICtéEllOI' comerciale 2009 2010 2011 2012 2013
Tradina comnanv name
1 Federalcoon Baia Mare 142318 142045 100678 52932 29443
2 Coop. Oras Baia Mare 26169 34600 55459 62021 43473
3 Coop. de Consum Tg. Lapus 25146 42995 23861 24305 13031
4 Coop de Consum Sighet 41119 36192 46303 76954 34224
5 SC Comexmar SRL 118850 87012 111985 93260 119995
6 SC Gaj Comimpex SRL 561577 464525 326922 334303 187552
Total 915179 807369 665208 643775 427718

Sursa/ Source: Calculat de autori in baza datelor societitilor commercial/Calculated by the authors based on trading

companies data.

Din tabelul 2 se observd ca activitatea economica a
profitului realizat a societitilor comerciale este in general 1in
descrestere datoritd urmatorilor factori:

- criza economica mondiald s-a raspandit si in judetul
Maramures afectdnd an de an unitatile economice, fiind nevoite
sa reduca personalul, crescdnd numarul somerilor, reducénd
astfel puterea de cumparare, a populatiei;

- judetul Maramures este un mare bazin miner, iar unitatile
de productie si extractie a minereului au fost inchise, iar
personalul din aceste unitati a fost disponibilizat, afectand in
mare masura puterea de cumparare a populatiei.

Dacéa comparam totalurile pe fiecare an de studiu se poate
concluziona, ca realizarea productiei globale pe venit, acopera
planurile prevazute ceia ce se confirma pe fiecare din societétile
comerciale analizate cu mici variatii de scadere s-au chiar si
supraplan. Totodatd se evidentiaza cel mai mare volum de
venituri realizat la SC GAJ SRL, injur de 42%, pe locul II se
plaseazd Federalcoop Baia Mare cu 25%, iar pe III SC
Comexmar SRL 22%. Toate aceste trei societati formeaza
volumul principal al productiei globale pe venituri din
societatile comerciale ale judetului Maramures.

In contextul celor mentionate consideram ca intreprinderile
cercetate ar trebui sa dea o mai mare atentie achizitionarii de
materiale elaborate pentru industria alimentarda de diferite
institutii specializate. Prin urmare, aceasta se refera la functiile

Table 2 shows that the economic activity of the profit
achieved by trading companies is generally decreasing due
to the following factors:

- the global economic crisis has spread to Maramures
county each year affecting economic units, being forced to
reduce staff, increasing unemployment, reducing the
purchasing power of the population;

- Maramures county is a huge pool miner and the
production units and extraction of ore were closed, and the
staff of these units was dismissed, largely affecting the
purchasing power of the population.

If we compare the totals for each year of study it can be
concluded that the achievement of global income covers the
confirmed plans, which also confirms on each of the
analyzed companies, with slight decreasing variations or
even over-planned. At the same time, it is highlighted the
largest amount of revenue realized by SC GAJ LLC, about
42%, the second placed is Federalcoop Baia Mare with
25%, and the third place - SC Comexmar LLC with 22%.
All these three companies form the main global production
volume based on income of the trading companies in
Maramures county.

In this context we believe that the surveyed companies
should give more attention to the purchase of materials for
the food industry for various specialized institutions.
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planificarii si organizarii personalului.

Comercializarea este un proces obiectiv pentru cd este o
necesitate In dezvoltarea societatilor comerciale, mai ales In
conditiile competitive ale economiei de piatd, considerind
un proces dinamic pentru ca include si calitatea produselor
care contribuie la mdrirea veniturilor tinzdnd spre valori
superioare.

Analiza tabelului 3 cu cheltuieli demonstreaza marimea
cheltuielilor realizate in procesul de comercializare a bunurilor
in dinamicd pe perioada anilor 2009-2013. Totodatd se
observda o scddere a cheltuielilor efectuate la societatea
Federalcoop Baia Mare si SC GAJ SRL in anul 2013,
comparativ cu 2009, totalul pe societati are aceiasi tendintd de
scadere a cheltuielilor.

Therefore, this refers to planning and organizing staff
functions.

Marketing is an objective process because it is a
necessity in the development of trading companies,
especially in the competitive market economy, considering
a dynamic process that includes the quality of products that
contribute to increasing incomes and tending to higher
values.

The analysis of Table 3 (expenses) shows the size of the
expenses incurred in the marketing of goods process in the
dynamic period of 2009-2013. At the same time it is noticed
a decrease in expenditures performed by Federalcoop Baia
Mare and SC GAJ LLC in 2013, compared to 2009, all the
companies have the same downward trend in expenses.

Tabelul 3/Tabel 3

Situatia cheltuielilor realizate a societitilor comerciale din judetul Maramures, perioada 2009-2013 (lei)
The situation of expenditures performed by trading companies in the county of Maramures, in 2009-2013 (lei)

Nr. Denumirea unitatii 2009 2010 2011 2012 2013
crt. Unit name
1 Federalcoop Baia Mare 20211852 20163973 19221298 18993740 18680763
2 Coop. Orar Baia Mare 945126 670000 586790 591640 664439
3 Coop. de Consum Tg. Lapus 7872807 7620761 7055403 7321531 6346475
4 Coop de Consum Sighet 411509 457270 457710 537017 581510
5 SC Comexmar SRL 18076831 16196500 20139168 18646644 16115725
6 SC Gaj Comimpex SRL 26721711 | 22988741 | 28360866 | 29640203 | 29367864
Total 74239836 68097245 75821235 | 75730775 71756776
Rata rentabilitatii = (profitul :_cheltuieli) x 100/
Rate of return = (profit:expenses) x 100 1,23 118 0,87 0,85 0,59

Sursa/ Source: Calculat de autor in baza datelor societitilor comerciale./Calculated by the authors based on trading

companies data.

Astfel, obtinerea profitului realizat si rata rentabilitatii a
societatilor comerciale din judetul Maramures in perioada
anilor 2009-2013, Tabelul 2, 3, este nu numai un prilej de
clasificare competitionala, dar si unul de analizd economica,
punand la dispozitia mediului de afaceri in comertul interior si
exterior, date concludente, transparente din care se pot trage
concluzii §i masuri ferme pe termen mediu si lung, dar si
pentru asigurarea unei cresteri economice dezvoltate
si durabile.

Remarcam si subliniem cd dinamica profilului in toate
societatile comerciale are o tendintd de scadere din an 1n an,
incepand cu anul 2009 si treptat pand in anul 2013. Aceasta
s-a intamplat datoritd urmatorilor factori: cresterea preturilor
la energie.

Comertul complex este conditionat de o serie de factori
care se intercoreleaza, implicand modernizari ale capacitatilor
de productie, pregatirea multilaterald a personalului.

Prin analiza efectuatd se evidentiaza societatile SC
Comexmar SRL si SC GAJ SRL, care sunt societati
comerciale cu ridicata unde desfacerea se realizeaza in parti de
marfuri mare din depozite, uneori chiar cu vagonul, catre
societatile comerciale care desfac marfa prin vanzare cu
amanuntul. Astfel realizeaza o productivitate mare pe numarul
de salariati, iar restul societatilor comerciale din total desfac
marfa prin forma de comert-vanzare cu amanuntul, la bucata
citre persoane fizice. Prin urmare volumul de marfa vandut

Thus, obtaining any realized profit and the rate of
return of trading companies in Maramures County in the
period 2009-2013 (Table 2, 3) is not only an opportunity
for a competitive classification but also one of economic
analysis, providing to the business environment in
domestic and foreign trade with conclusive and transparent
data, from which you can draw conclusions and resolute
action in the medium and long term, and also ensure
sustainable economic growth.

We note and emphasize that the dynamic profile of all
trading companies has a tendency to decrease every year
since 2009 and gradually until 2013. This has happened
due to the following factors: higher energy prices.

The complex trade is subject to a number of factors
that collaborate, involving the modernization of the
production capacities, the multilateral training staff.

The analysis carried out highlights SC Comexmar LLC
and SC GAJ LLC, which are wholesale companies where
the sale takes place in large parts of goods in storage,
sometimes by car, by trading companies that sell goods by
retail. Such high productivity is achieved by the number of
employees, and the remaining companies of the total
unfold the goods in the form of retail trade, by individuals.
Therefore the volume of goods sold is much lower.

Also in this period, due to increased inflation the prices
have raised, which has reflected positively on revenues

Nr.3 /2014



122

Revista teoretico-stiintifica / Theoretical and scientifical journal

este mult mai mic.

Totodata, in aceastd perioadd, datoritd inflatiei au crescut
preturile, ceea ce s-a rasfrant pozitiv asupra veniturilor care au
majorat productivitatea unui salariat.

Rezultatele calcului productivitatii muncii a salariatilor din
societatile comerciale ne demonstreazd ca cel mai finalt
indicator s-a obtinut in SC Comexmar SRL, care in anul 2013
a constituit 523 733 lei ceia ce este cu 25% mai mult in
comparatie cu 2009. Totodata, SC GAJ SRL a obtinut un
rezultat de 454 683 lei la un salariat in anul 2013, comparativ
cu 2009 s-a marit cu 1,9%. De mentionat, cd numarul de
salariati in aceste societdti are o tendinta de micgorare in anul
2013 comparativ cu anul 20009.

In relatiile economice de piatd o atentie curentd se acorda
in societatea comerciald Federalcoop Baia Mare personalului
de executie cu o 1naltd pregitire profesionald, unde sunt
programate ciclu de perfectionare a personalului in perioada
2009-2013 unde se evidentiazd lucratorii comerciali si
vanzatorii. Conducerea societatii pune pe prim plan factorul
uman, inteligenta pusa in valoare si concretizata in activitatea
functionala si executiva.

Concluzii. In procesul integririi europene are loc
orientarea prioritarda spre problema functiunilor unitatilor
comerciale, avand la baza abordarea sistemicd a economiei
bazate pe cunoastere.

Adaptarea functiunilor de management a societatilor
comerciale la relatiile de piatd se 1infaptuieste dupa
functia: cercetare-dezvoltare, comerciald de marketing,
productie, financiar-contabila, si de personal. in acest context,
serviciile de piata prestate in principal pentru populatie si
pentru  intreprinderi cuprind veniturile realizate atat de
intreprinderile care au activitate principala de comert, cat si de
societatile cu alte activitati, care obtin venituri din servicii
suplimentare.

Cercetarea efectuata are la baza nevoia de constientizare a
esentei functiilor in activitatea organizatiilor comerciale din
judetul Maramures, unde se evidentiaza activitatea
intreprinderilor micro-, mici si mijlocii, ponderea carora este
mare 1n cifra de afaceri si profitul realizat.

De mentionat, cd in urma cercetdrilor stiintifice a celor
sase societati comerciale s-au evidentiat tendinte pozitive in
obtinerea profitului si ratei rentabilitatii economice.

that increased the productivity of an employee.

The calculation results of the employees labor
productivity in trading companies shows that the
highest indicator was obtained by SC Comexmar LLC,
which in 2013 amounted to 523,733 lei, which also
is 25% more compared to 2009. Also, SC GAJ LLC has
achieved a result of 454,683 lei per employee in 2013,
increasing by 1.9% compared to 2009. To be
mentioned that the number of employees in these
trading companies tends to decrease in 2013 compared
with 20009.

A prevailing attention in the market economic relations
is given to the executive staff with high professional skills
in the company Federalcoop Baia Mare, where was
scheduled a staff development cycle in 2009-2013 which
highlights the trade workers and vendors. The company
management puts the spotlight on the human factor, the
intelligence embodied in business and the executive and
operational function.

Conclusions. In the European integration process the
functions problem of business units is a priority, based on
the systemic approach of the economy based on
knowledge.

Adapting the management functions of trading
companies to market relations is accomplished by the
function: research-development, trade-marketing,
production, finance-accounting and personnel. In this
context, the market services provided primarily for the
public and enterprises includes income achieved by the the
main activity of commerce, as well as companies with
other activities, that obtain income from additional
services.

The performed research is based on the need for
awareness of the essence of functions in the activity of
commercial organizations in the county of Maramures,
which highlights the work of micro, small and medium
enterprises, the share of which is high in turnover and
profits.

To be mentioned that following the scientific
research of the six trading companies were highlighted
positive trends in obtaining profit and the economic rate
of return.
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