140

Revista teoretico-stiintifica / Theoretical and scientifical journal

PARTICULARITATILE CONCURENTEI
INOVATOARE iN CONDITIILE GLOBALIZARII
ECONOMIEI MONDIALE

TATIANA ANDREEVA, dr., IRIM

In articol sunt analizate particularitdtile concurente,
care rezulta din impactul globalizarii §i dezvoltarii
inovatoare. Sunt generalizate conceptele de concurenyd, este
fundamentatd paradigma de inovare a teoriei concurentei.
Totodatd, este propusd o definitie a concurentei inovatoare
ca un proces institusionalizat de interactiune competitiva a
subiectelor, bazat pe utilizarea eficienta a beneficiilor
inovatoare si comportamentul integrator concurenrial.

Cuvinte cheie: teoria concurensei, globalizare,
paradigmd,  concurentd  inovatoare,  comportament
integrator.

Introducere. La etapa actuald de dezvoltare a economiei
si societatii se produce transformarea relatiilor de concurenta
datoritd influentei globalizarii si a "noii" revolutii
tehnologice, asociata cu aparitia unor tehnologii nano-, bio-,
informational-comunicative si  cognitive noi, nhumite
tehnologii NBIC.

Globalizarea economiei mondiale se caracterizeaza, pe de
0 parte, prin intensificarea concurentei, pe de alta parte — prin
consolidarea  cooperarii  internationale.  Coordonarea
activitatii, integrarea si cooperarea actorilor pietei devin
formele cheie ale comportamentului concurential. Prin
urmare, se intensificdi necesitatea cercetarii  noilor
caracteristici si proprietiti ale concurentei, care apar in
rezultatul trecerii societatii la etapa postindustriald de
dezvoltare.

Fundamentele teoriei generale a concurentei au fost
initiate in lucrarile reprezentantilor scolilor clasice si
neoclasice: A. Smith, D. Ricardo, Dj.Millya, A. Marshall.

Rolul inovatiei in dezvoltarea relatiilor concurentiale se
reflectd in teoriile dezvoltarii inovatoare si ale concurentei
eficiente, prezentate de J. Schumpeter, F.Hayek, L.Mizes si
LKirtner.

Evolutia continutului  relatiilor concurentiale  prin
influenta factorilor de globalizare si de inovare este descrisa
in conceptele evolutiei competitive ale lui R.Nelson, S.Uinter,
Dj. Moore, M.Porter, G.Hamel.

O abordare inovatoare fatd de concurentd ca un "proces
institutional" este dezvoltata in cadrul sociologiei economice a
lui H.Uayt, V.Radaev si N.Flingstyn.

Analiza contributiei savantilor notori in dezvoltarea teoriei
concurentei permite dezvaluirea cu privire la unitatea
contradictorie in cadrul concurentei contemporane a
particularitatilor atit devastatoare, de tip distructiv, cat si a
caracterului constructiv, de creare a unei noi calitati.

Scopul cercetarii constd 1n formarea unei abordari
integrate si complexe pentru definirea continutului, functiilor
si formelor contemporane ale concurentei in contextul
tranzitiei la etapa de inovatie si globalizare a dezvoltarii
economiei si societatii.

Continutul de bazi. Concurenta constructiva se bazeaza
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In this article the specific features of the competition that
appear under the influence of globalization and innovative
development are analyzed. The conceptions of the
competition are generalized, the innovative paradigm of the
theory of competitionis grounded. The innovative
competition is proposed to be defined as institutionally
formatted process of competitive interrelation of the actors
based on effective realization of competitive advantages
and integrated competitive behavior.
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Introduction. At the present stage of development of
economy and society, there is a transformation in relations of
competition under the influence of globalization and the
"new" technological revolution associated with the
emergence of new nano-, bio-, information and
communication technology, and cognitive, which are called
NBIC-technologies.

Globalization of the world economy is characterized, on
the one hand, by increasing competition, on the other —
strengthening international cooperation. Coordination of
activities, integration and cooperation are key players in the
market forms of competitive behavior. Therefore is
increasing the necessity to study the characteristics and
properties of new competition, arising in the transition to a
postindustrial stage.

The general theory of competition were laid in the works
of representatives of classical and neoclassical school: Adam
Smith, David Ricardo, Dzh.Millya, A. Marshall.

The role of innovation in the development of competitive
relations is reflected in the innovative development of
theories and effective competition presented by
J. Schumpeter, F.Hayek, L.Mizes, I.Kirtsner.

The content evolution of competitive relations under the
influence of globalization and innovation factors is disclosed
in the concepts of competitive evolution R.Nelson, S.Uinter,
Dzh.Mur, M.Porter, G.Hamel.

A innovative approach to competition as "Instituted
Process" is developed under economic sociology H.Uayt,
V.Radaev, N.Flingshteyn.

The analysis of the contribution of the leading scientists in
the development of the theory of competition allows to talk
about the contradictory unity within today's competitive
properties both devastating, a destructive type as well as the
constructive character, to create a new quality.

The purpose of the research is to form an integral and
comprehensive approach to the determination of the content,
functions, and modern forms of competition in the context of
transition to innovation and globalization stage of
development of the economy and society.

Basic text. The constructive competition is based on an
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pe tipul integrativ de comportament concurential si, respectiv,
pe o gama larga de interactiuni competitive — de la coordonare
pand la cooperare competitivd pentru a atinge obiectivele
individuale si comune ale subiectilor relatiilor concurentiale.

De exemplu, V. Radaev analizeazd concurenta ca 0
corelatie constanta si 0 coordonare a strategiilor de afaceri ale
subiectilor economici. Actorii principali ai pietei sunt
cointeresati sa obtind o concurentd reglementata i sa se
bazeze pe adoptarea de cétre concurenti a regulilor comune de
interactiune, adica sa fie ,,formalizata institutional”.

Ideea de bazi a conceptelor de concurenta constructiva si
integratoare consta in faptul, ca interactiunile concurentiale,
care conduc la rezultate constructive si castigul multor
participanti, se produc sub influenta ideii inovatoare si devin
0 conditie importantd pentru transformarea inovatiilor in
factorul determinant al succesului competitiv.

Rezultatele rezumate si analiza conceptelor de baza ale
concurentei, inca din secolul al XVIII-lea, demonstreaza
prezenta tendintei distincte privind cercetarea concurentei
prin prisma transformarilor inovatoare. La sfarsitul secolului
XX — inceputul secolului XXI, aceastd tendinta s-a
transformat in regularitate. Conceptele contemporane
analizeazd inovarea ca un imperativ de functionare cu succes
a intreprinderilor in conditiile interactiunii concurentiale pe
pietele globale.

Cercetarea coraportului dintre inovatii si concurenta este
prezenta 1in elaborarile reprezentantilor din majoritatea
scolilor si directiilor stiintei economice. in procesul de
evolutie a teoriei concurentei, treptat, se produce retragerea
de la analiza inovatiilor in special ca instrument al functiei de
inovatie a concurentei, care consta in incurajarea introducerii
noilor tehnologii, lansarea noilor produse, imbunatatirea
calitatii produselor (A. Smith, A. Marshall, Dj.Klark, 1.
Schumpeter). Factorii de inovare s-au deplasat in centrul
mecanismului de concurentd, transforméndu-se 1intr-un
instrument de schimbari radicale (M.Porter, G.Hamel,
K.Kristenen si altii), fapt ce a permis cercetatorilor
contemporani sa discute despre tranzitia concurentei spre o
etapa noud de inovare in evolutia sa de dezvoltare.

Analiza continutului noilor tendinte in dezvoltarea teoriei
si practicii concurentei, ca urmare a evolutiei gandirii
stiintifice contemporane si a proceselor contradictorii ale
dezvoltarii globale, rezumda cu concluzia despre natura
calitativa a modificarilor desfasurate. Inovatiile, efectul carora
amplificd procesele de integrare, formele creative de
colaborare si cooperare la toate nivelurile de management au
devenit un motor universal al dezvoltarii sociale, forta motrice
a globalizarii, sursa transformarii calitative a continutului
concurentei.

Astfel, acest lucru face posibila ipoteza cu privire la
formarea paradigmei inovationale a teoriei contemporane
privind concurenta, care va determina directia conceptuala
de dezvoltare a teoriei concurentei pe parcursul secolului al
XXl-lea.

Paradigma este un sistem, fundamentat stiintific, concepte
si idei asociate reciproc din punct de vedere logic, care
formeaza un concept holistic. Termenul de "paradigma" (de la
gr. Paradeigma — exemplu, model) in stiinta contemporana a
fost introdus de catre Gustav Bergman. Ancorarea in
terminologia stiintifica a avut loc in anii ’60, secolul XX,

integrative type of competitive behavior and, accordingly, on
a wide range of competitive interactions — from
coordination to competitive cooperation to achieve common
goals and individual subjects of competitive relations.

For example, V.Radaev consider competition as a constant
correlation and coordination of business strategies of
economic subjects. The leading market players are interested
to obtain a regulated competition and should be based on the
adoption by competitors of common rules of interaction, i.e.
to be "institutionally formalized".

The main idea of the concepts of constructive and
integrative competition consists in the fact that the
competitive interactions that lead to constructive results and
winning many participants are produced under the influence
of innovative ideas and become an important condition for
converting innovation in a determinant factor of competitive
success.

The results of the synthesis and the analysis of the basic
concepts of competition, since the XVIII century, shows the
presence of a distinct tendency to study the competition
through the lens of innovation. At the end of XX - beginning
of XXI centuries this trend turns into a pattern. The modern
concepts consider innovation as an imperative of successful
operation of businesses in a competitive interaction in global
markets.

Researching the correlation between innovation and
competition is presented in the approaches of representatives
of most schools and trends of economic science. In the
process of evolution of the theory of competition, gradually
is producing a shift from innovation analysis mainly as a
innovative feature of competition, which is to encourage the
introduction of new technologies, the release of new
products, improve product quality (A.Smith, A.Marshall,
Dzh.Klark, J.Schumpeter). The innovation factors have
moved into the center of the mechanism of competition,
become a tool of radical changes (M.Porter, G.Hamel,
K.Kristenen etc.), that enabled modern researchers to talk
about the transition of competition to a new innovative phase
in its evolutionary development.

Study the content of the latest trends in the development of
the theory and practice of competition as a result of the
evolution of modern scientific thought and the contradictory
processes of global financial development leads to the
conclusion of the qualitative nature of the changes.
Innovation, the effect of which amplifies the integration
processes, the creative forms of collaboration and
cooperation at all levels of management, have become a
universal motor of social development, the driving force of
globalization, the source of high-quality transformation of
competition content.

Thus, this makes possible the hypothesize about the
formation of the innovation paradigm of the modern theory
regarding competition, which will determine the direction of
conceptual development of the theory of competition during
the XXI century.

The paradigm — is a system, scientifically based, logically
related concepts and ideas forming a holistic concept. The
term "paradigm™ (from the Greek, Paradeigma - example,
sample) in modern science was introduced by Gustav
Bergman. Anchoring in the scientific treatment took place in
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gratie lucrarii lui Thomas Samuel Kuhn ,,Structura
revolutiilor stiintifice”. Kuhn subintelege prin paradigma
"realizarile stiintifice recunoscute de catre toti, care, intr-0
perioadd determinatd de timp, ofera modelul ce prezintd
problema si solutiile lor pentru comunitatea stiintifica". Kuhn
a evidentiat doud aspecte ale paradigmei:

- totalitatea cunostintelor, wvalorilor, principiilor si
tehnicilor fundamentale, care se prezinta ca un model de
activitate stiintifica;

- sistemul de cunostinte, care este impartasit de o anumita
societate stiintifica.

Adoptarea paradigmei inovatoare a teoriei concurentei nu
inseamna indepartarea de la paradigma traditionald de piata.
Stiinta contemporana a demonstrat posibilitatea de coexistenta
a paradigmelor, cand o paradigmd apare in cadrul celei
anterioare si se dezvoltd, in calitate de componenta a ei.
Coexistenta simultand a paradigmelor cauzeaza influenta
reciprocd a acestora.

In paradigma contemporani de inovare a teoriei
concurentei este pastrat continutul paradigmei traditionale de
piata, si, in acelasi timp, apar noi caracteristici calitative si
proprietati, asociate cu prioritatea dezvoltarii inovationale in
baza interactiunii constructive a participantilor in conditiile
implementarii "noii" revolutii tehnologice si a proceselor de
globalizare. Paradigma inovatoare incepe sia coexiste cu
paradigma traditionala de piata, completdnd-0 cu continut nou.

the 60- ies of XX century through the work of Thomas
Kuhn's "The structure of Scientific Revolutions". Kuhn
understood under the paradigm of "scientific achievements
recognized by all who, in a period of time, provide the model
that presents the problems and their solutions to the scientific
community". Kuhn emphasized two aspects of the paradigm:

- A set of fundamental knowledge, values, beliefs and
techniques that act as a model of scientific activity;

- A system of knowledge, which is shared by a certain
scientific society.

The adoption of innovative paradigm theory of competition
does not mean departing from the traditional market paradigm.
The modern science has proved the possibility of coexistence of
paradigms when one paradigm emerges within the previous and
evolving, as its component. The simultaneous coexistence of
paradigms causes their mutual influence.

In the modern innovation theory paradigm of competition
is preserved the content of the traditional market
paradigm, and at the same time there are new qualitative
characteristics and properties associated with the priority of
innovation development through constructive interaction
between the participants in the conditions of the
deployment of the "new" technological revolution and
globalization processes. The innovative paradigm begins to
coexist with traditional market paradigm, supplementing it
with new content.

Tabelul 1/ Table 1

Compararea continutului paradigmei traditionale de piata si inovatoare a teoriei concurentei
Comparison of the traditional market and innovation paradigms of competition theory

Componentele semnificative
ale paradigmei /
Substantial components
of the paradigm

Paradigma traditionala de piata a
teoriei concurentei /
The traditional paradigm of market
of competition theory

Paradigma inovatoare a teoriei concurentei/
Innovative paradigm of competition theory

Bazele teoretice si metodologice/
Theoretical and methodological basis

- Teoria clasica/ classical theory
(Adam Smith, David Ricardo)

- Teoria neoclasica /Neoclassical
theory (A. Marshall, D.Klark)

- Marginalismul /marginalism

- Teoria concurentei imperfecte /theory
of imperfect competition
(E.Cemberlina, D.Robinson)

- Vechiul institutionalism /old
institutionalism (Dj. Klark

- Scoala neo-austriaca/neo-Austrian
school (F.Hayek, L.Mizes, I.Kirtsner)
- Teoria neo-institutionalismului
[theory of neo-institutionalism
(Dj.Errou, R.Kouz)

- Teoria avantajelor concurentiale /
The theory of competitive advantage
(M.Porter)

- Conceptul "concurenta de creatie" /

The concept of “creative competition” A. Marshall
- Teoria dezvoltarii inovatoare, a concurentei
efective /Theory of innovative development of
effective competition, J. Schumpeter

- Teoria concurentei The theory of competition
(F.Hayek)

- Institutionalismul, conceptul de concurenta
dinamica Institutionalism, the concept of dynamic
competition

- Teoria concurentei evolutive The theory of
evolutionary competition (R.Norton, S.Uinter)

- Sociologia economica /Economic Sociology

- Conceptul de "masuratori non-lineare"/

The concept of "non-linear measurements™
(G.Hamel, K.Prahalad)

- Conceptul "tehnologiilor inovatoare/The concept
of "breakthrough™ technologies (K.Kristensen)

- Conceptul "oceanul albastru"/The concept of the
"blue ocean" (U.Chan Kim si Renee Mauborgne)
- Teoria avantajelor concurentiale ale
interactiunii” /Theory "advantages of competitive
interaction” (P.Glur, L.Linn)

Esenta/
Gist

Concurenta ca o rivalitate a subiectilor
pentru cele mai bune conditii de
gestiune este o conditie esentiala
pentru functionarea pietei. Executarea
de cdtre concurenta a functiei sale sta
la_baza functionarii mecanismului de

Concurenta ca o interactiune de concurs fara
conflict a participantilor, cu forme integrative,
prin intermediul implementarii constante, datorita
efectului sinergic, permite pentru majoritatea
participantilor obtinerea celui mai bun rezultat in
realizarea obiectivelor individuale si comune, dar
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piata.

Competition as a contest for the best
subjects of economic conditions is a
prerequisite for the functioning of the
market. Execution of its functions
competition underlies the market
mechanism

si victorie finala.

Competition as a non-conflictual interaction-
competition participants receiving integrative
forms, through constant innovation, allows most
of the participants, thanks to synergies, get the
best result in the achievement of individual and
common goals and winning the final

Conceptul / Teoria concurentei ca rivalitate Interpretarea concurentei inovatoare ca un
Concept (tendinta spre obtinerea celor mai bune | concurs in eficienta economici, bazat pe cautarea
conditii de functionare) prin prisma continua si implementarea sistemului de inovatii,
mecanismului de piata, reprezentatd in | bazat pe cooperarea constructiva a participantilor
abordarile fundamentale traditionale./ pentru obtinerea obiectivelor inaintate in
The theory of competition as rivalry conditiile economiei globalizate a cunoasterii
(the desire to obtain the best possible Innovative interpretation of competition as
conditions) through the prism of the competition in economic efficiency, based on the
market mechanism, embodied in the continuous search for innovation and
traditional basic approaches implementation of the system based on the
constructive cooperation of the participants to
achieve their goals in a globalized knowledge
economy
Scopul / Individual pentru fiecare participant — Concomitent cu cele individuale — formarea
Objective obtinerea celor mai bune conditii de scopurilor comune, orientate spre asigurarea
functionare si de obtinere a profitului dezvoltarii continue in baza inovarii pe termen
pe termen scurt si mediu/ mediu si lung
Individual for each participant — Along with the individual — the formation of
getting the best possible conditions for | common goals aimed at ensuring constant
the operation and profit in the short development on the basis of innovation in the
and medium term medium and long term
Premise/ Evolutia mecanismului de piata Noua revolutie stiintifica si tehnologica

Precondition

Progresul tehnico-stiintific
Formarea economiei mondiale si
dezvoltarea relatiilor economice
internationale

Etapa industriala de dezvoltare a
economiei si societatii

Evolution of market mechanism
Scientific and technical progress
Formation of the world economy and
the development of international
economic relations

Industrial stage of development of the
economy and society

Globalizarea

Indsprirea concurentei in formele traditionale,
ceea ce duce la distrugerea reciproca
Dezvoltarea noilor forme de organizare a
structurilor economice

Etapa post-industriala de dezvoltare a economiei
si societatii

New scientific and technological revolution
Globalization

Increased competition in the traditional forms,
leading to mutual destruction

Development of new organizational forms of
business structures

Post-industrial stage of development of the
economy and society

Determinantii /
Determinants

Factorii traditionali de productie
Inovatiile traditionale, in special
tehnologice si organizationale
Inovarea ca o manifestare a
concurentei de stimulare
Traditional factors of production
Traditional innovation, mainly
technological and organizational
Innovation as a manifestation of
stimulating competition

Inovatii durabile, inovatii radicale, inovatii de
progres, competente fundamentale

Inovatiile dobandesc importanta prioritara in
cadrul organizatiilor business-procese, de
management (inclusiv strategic)

Inovarea ca proprietate esentiala a concurentei
Sustainable innovation, radical innovations,
breakthrough innovation, core competencies
Priority to acquire innovation in business
processes, management (including strategic)
Innovation as the essential property of
competition

143

Sursa /Source: elaborate de autor/Developed by the author.

In centrul paradigmei inovatoare este conceptul de
concurentd inovatoare, care conditioneaza natura i
conceptul de paradigma, definitia sistemicd a tuturor
componentelor sale constitutive. Conceptul de concurenti
inovatoare s-a incadrat ferm fin vocabularul stiintific
contemporan. Cu toate acestea, insuficienta continutului
definitiei concrete a concurentei inovatoare, care transforma

In the center of innovation paradigm is the concept of
innovation competition, that determines the nature and
concept of paradigm, systemic definition of all its
constituent components. The innovative concept of
competition has become firmly established in the modern
scientific vocabulary. However, the lack of a substantive
definition of innovation competition, that transforms the
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impactul globalizarii, determina necesitatea cercetarilor in
continuare in contextul tendintelor contemporane de
formare a societatii post-industriale.

Astfel, o paradigma inovatoare acordd caracteristicile
definitorii ale concurentei inovatoare: in primul rand,
caracterul inovator al avantajelor competitive, rolul prioritar
al acumularii de cunostinte, activitatea de inovare pentru a
atinge succesul pe piata; in al doilea rand, caracterul non-
conflictual integrativ al interactiunii concurentiale a
participantilor.

Printre procesele, care determind tranzitia la o noua
forma de relatii concurentiale, bazatd pe o colaborare
integratoare si pe inovatii, locul de frunte il ocupa:

- Globalizarea dezvoltdrii economice mondiale si
sporirea asociati a nivelului de incertitudine;

- Progresul stiintific si tehnologic, revolutia tehnologiei
informatiei;

- Intelectualizarea economiei mondiale, cresterea pietei
serviciilor intelectuale si a produselor high-tech;

- Prezenta obiectivelor comune de dezvoltare durabila;

- Prioritizarea colabordrii si cooperarii in relatiile
concurentiale, care apar in economia de inovare.

Concluzii. A fost formatd baza metodologica pentru
definirea concurentei inovatoare ca un nou tip de relatii
concurentiale, capatand un caracter cuprinzator in conditiile
globalizarii economiei mondiale.

Concurenta inovatoare, care se bazeaza pe crearea Si
acumularea cunostintelor noi si utilizarea eficientd a
beneficiilor inovatoare, procesul instituit de interactiune
concurentiala a subiectelor, care se realizeazd prin
intermediul interactiunii integratoare si implicarea in
procesul de inovare, cu scopul de a asigura cele mai bune
conditii pentru o dezvoltare durabila.

Astfel, putem confirma faptul ca, caracteristic pentru
concurenta  inovationald este principiul de interactiune
integrativa concurentiald, ceea ce presupune preponderenta
formelor integrative ale comportamentului concurential in
intervalul de la coordonarea interactiunii constructive,
cooperare pand la colaborarea concurentiala.

In practicd, acest principiu conditioneaza schimbari in
forma comportamentului competitiv, care este incorporata
in strategiile concurentiale ale subiectilor economiei
mondiale, orientate spre evitarea confruntdrii prin
intermediul studierii strategiilor concurentilor si excluderea
lor din activitatea acestora, precum si spre consolidarea
tendintelor de integrare in cadrul economiei mondiale
globalizata pe termen lung.

impact of globalization, determine the need for further
research in the context of contemporary trends in the
formation of post-industrial society.

Thus, an innovative paradigm proclaims defining
features of the innovative competition: first, the innovative
nature of competitive advantages, the priority role of
knowledge accumulation, innovation activity to achieve
success in the market, and secondly, non-confrontational,
integrative competitive interaction between the participants.

Among the processes that determine the transition to a
new form of competitive relations based on integrative
collaboration and innovation, the leading place is occupied
by:

- The globalization of world economic development and
increase associated with the level of uncertainty;

- Scientific and technological progress, the information
technology revolution;

- Intellectualization of the world economy, the growth of
the market for intellectual services and high-tech products;

- The presence of shared goals of sustainable
development;

- Prioritize the communication and cooperation in a
competitive relationship, which arise in the innovation
economy.

Conclusions. It was formed the methodological basis for
the definition of innovation competition, as a new type of
competitive relations, acquiring comprehensive character in
a globalized world economy.

The innovation competition — is based on the creation
and accumulation of new knowledge and the effective use of
innovative benefits, the process established by competitive
interaction of the topics, which is accessed through an
integrative interaction and involvement in the innovation
process, to ensure the best conditions for sustainable
development.

Thus, we can confirm that for innovation competition is
characteristic the integrative competition interaction
principle, which suggests the predominance of integrative
forms of competitive behavior in the range of coordination
of constructive interaction, cooperation to competition.

In practice, this principle leads to changes in the
form of competitive behavior that is embodied
in the competitive strategies of the subjects of the
world economy, aimed at avoiding confrontation by
studying the strategies of competitors and excluding them in
their activities, as well as in strengthening the integration
trends in the globalized world economy on long term.
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