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PERSPECTIVELE DEZVOLTARII
TURISMULUI INTERNATIONAL
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In acest articol este prezentat turismul in calitate de
ramurd economicd primortiald la nivel mondial, inclusiv
prin faptul ca ofera locuri de munca. De asemenea, sunt
mentionati factorii ce contribuie la dezvoltarea turismului
emitator §i cel receptor atdt in Republica Molodva, Rusia,
cat si in alte tari ale lumii.
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Introducere. In prezent, turismul international
reprezinta cel mai dinamic sector in dezvoltare al
economiei mondiale. Acelasi lucru este valabil si pentru
Rusia. In anul 2012, in ciuda recentelor evolutii negative
din Africa de Nord si Orientul Mijlociu, este putin probabil
sda se reduca cererea globald. Modificari va suporta
caracterul  destinatiilor si  rutelor turistice. Potrivit
datelor UNWTO, va continua cresterea numarului de sosiri
turistice internationale, dar mai moderat, ce va constitui, in
medie, 4-5%.

in economia globali, turismul este un important creator
de locuri de munca, deoarece ofera peste 75 de milioane de
locuri de munca la nivel mondial. Fiecare al doisprezecelea
om activeazd in sectorul turismului. Turismul international
ofera locuri de munca, in primul rand, tinerilor si femeilor
atat in zonele urbane, cat si in cele rurale.

O  caracteristica  importantd, cu  preponderentd
pentru Republica Moldova, constd in faptul, cd turismul
in economia mondiald ocupa primul loc privind
crearea locurilor de munci primare, care asigurd studentii
cu locuri de munca. In acest context, este mai usor si mai
simplu, in special pentru tdnira generatie, s patrunda pe
piata fortei de munca. Desigur, nu toti cei care Tsi
incep cariera in turism o continud toatda viata, dar existenta
unei astfel de posibilitditi este foarte necesard. Prin
urmare, tdndra generatie joaca un rol tot mai important in
structura. Turismului.

O alta caracteristica a turismului international consta in
faptul ca apar modificari in caracteristicile de varstd ale
turistilor care cdlatoresc. Anterior, contingentul principal de
consumatori ai  serviciilor industriei turismului era
reprezentat de citre oamenii intre 30 si 50 de ani. In prezent,
in tarile dezvoltate, oamenii, care 1si permit sa calatoreasca,
traiesc mai mult, se pensioneazd la un nivel mai sdnatos.
Treptat creste numarul de turisti/calatori cu varsta de peste
60 si 70 de ani. Cu toate acestea, este evidentd si 0 alta
tendinta: prima datd in ultimul deceniu, foarte multi tineri cu
varsta cuprinsa intre 16-18, de asemenea, au devenit turistii
activi. Practica mondiald atestd faptul, ca sunt create
companii de turism care se specializeazd in turism pentru
tineret. Atare companii apar in Republica Moldova, Rusia si
in alte tari.
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This paper presents tourism as one of the most
important economic sectors worldwide, including by the
fact that it provides jobs. Likewise, there are listed the
factors that contribute to the development of inbound and
outbound tourism in both Molodva, Russia and other
countries.
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Introduction.  Currently, international  tourism
is one of the most dynamic and fastest growing sectors of
the world economy. The same fact is true regarding
Russia. In 2012, despite the recent negative developments
in North Africa and the Middle East, is unlikely for
the global demand to reduce. Most likely, there
will be changes in the nature of tourism destinations and
routes. According to UNWTO data, the increase in the
number of international tourist arrivals will continue,
but at a more moderate level, that will amount in average
4-5%.

In the global economy, tourism is one of the leading
providers of jobs as it creates more than 75 million jobs
worldwide. Every twelfth man is working in the tourism
sector. International tourism provides employment
especially among young people and women in both urban
and rural areas.

An important feature that should be considered
especially in Moldova is that tourism in the global
economy is on the first place regarding the creation of
primary jobs, which provides work for students. In
this context, it is just easier and simpler, especially
for the younger generation to enter the labor market. Of
course, not all those who are starting their career
in tourism, continue it all of their lifes, but the existence
of this possibility is very necessary. Therefore, the youth
play an increasingly important role in the structure
of tourism.

Another feature of international tourism is the changes
of the age characteristics of traveling tourists. Previously,
the main contingent of consumers in the tourism industry
was represented by people between 30 and 50 years old.
Currently, in the developed countries, the people who can
afford to travel live longer and retire at a healthier level.
The number of travelers who are over 60 and 70 years old
gradually increases. However, there is another obvious
trend: for the first time in the last decade, a huge
segment of young people aged 16-18 years also become
active tourists. World practice shows that there are created
travel companies specialized in tourism for the youth.
Such companies appear in Moldova, Russia and other
countries.
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Fig. 1. Veniturile din turism in PIB-ul tarii, tindnd cont de efectul multiplicator
Fig. 1. Revenues from tourism in the country's GDP, taking into account the multiplier effect

Sursa/Source: WTO UNWTO.

Conform estimarilor Organizatiei Mondiale a Turismului
(OMT UNWTO), pentru ponderea turismului in PIB-ul
mondial revine 9,4%, ludnd 1in considerare efectul de
multiplicare. Potrivit datelor Ministerului Sportului, veniturile
din turism in PIB-ul diferitor tari sunt: Grecia — 15,5%, Spania
— 15,3%, Austria — 12,5%, iar si in Rusia doar 6,5% (fig. 1). in
opinia expertilor, Rusia foloseste potentialul sau turistic si de
agrement la un nivel de doar 20%, fapt ce explica contributia
mai scdzutd a turismului in economia tarii in comparatie cu
tarile dezvoltate ale lumii.

Principalele tendinte in dezvoltarea turismului

in Federatia Rusa, in anul 2011, potrivit datelor Ministerului
de Sport si Turism, turismul emitator a crescut fatd de anul
2010 cu 38% si a constituit 13,1 milioane de turisti. in anul
2000, calatoriile cetatenilor rusi in scopuri de recreere si odihna
prin intermediul turismului a constituit 4,49 milioane.
Comparativ cu anul 2010, numarul de astfel de excursii a
crescut de cca 3 ori. Cele mai vizitatetéri de catre turistii rusi, in
2011, sunt: Turcia (2,2 milioane), Egipt (1,5 milioane), Italia
(362 mii de persoane), Grecia (360 mii de persoane), Spania
(355 mii de persoane), Germania (349 mii de persoane), pentru
ponderea cérora revine peste 50% din fluxul iesirilor turistice.

Turismul receptor, in anul 2011, a atins 29,1 milioane de
calatori, cu 3,2% mai mult decét in 2010. Totusi, in anul 2007,
numarul turistilor interni a fost la acelasi nivel ca si in 2010, iar
in anii 2006-2007, adica pana la criza financiara i economica,
cresterea medie anuald a fluxului de turisti a variat de la 10 pana
la 15%, iar potrivit estimarilor turismului rusesc, trebuia si
atingd, pana in 2015, cifra de 46-48 milioane de oameni.
Actualmente, aceste previziuni sunt susceptibile, prin urmare
vor fi ajustate.

Veniturile din turismul international (in miliarde dolari),
conform datelor Organizatiei Mondiale a Turismului (OMT), in
anul 2010, in diferite tari au constituit: SUA - 93,9 (1 loc in
lume), Spania — 53,2 (locul 2) Franta — 49,4 (locul 3), China —
39,7 (locul 4), India—11,4 (locul 16), Rusia — 9,3, ocupand doar
al 28-lea loc din lume (in 2007 ocupa locul 30, cu un venit de
7,0 miliarde de ruble).

Conform indicatorilor cheltuielilor internationale turistice,
estimati de OMT, in anul 2011, Republica Moldova a ocupat
locul 10 in lume cu cifra de 20,8 miliarde de dolari. Pe primul
loc potrivit cheltuielilor turistice in strainatate din anul 2011 a
fost Germania (81,2 miliarde dolari), pe locul doi — Statele
Unite ale Americii (73,2 miliarde dolari), pe locul trei — Marea
Britanie (50,1 miliarde dolari), pe locul patru — China (43,7
miliarde dolari), pe locul cinci — Franta (38,5 miliarde dolari).
Prin urmare, pentru dezvoltarea turismului receptor in Rusia

According to estimates of the World Tourism
Organization (WTO UNWTO), the share of tourism in in
the global GDP is 9.4%, taking into account the multiplier
effect. According to the Ministry of Sports, the tourism
revenues in the GDP of different countries is: Greece —
15.5%, Spain — 15.3%, Austria — 12.5% and in Russia only
6.5% (Fig. 1). According to experts, Russia uses its
tourism and recreational potential at a level of only 20%,
which explains the lower contribution of tourism to the
country’s economy compared with the developed countries
of the world.

Main tendencies in the development of tourism

In the Russian Federation, in 2011, according to the
data of the Ministry of Sports and Tourism, outbound
tourism has increased compared to 2010 by 38% and
amounted 13.1 million visitors. In 2000, the travels of
Russian citizens with the objectives of recreation and
leisure through tourism amounted 4.49 million. Compared
to 2010, the number of such trips has increased almost 3
times. The most visited countries by Russian tourists in
2011 were Turkey (2.2 million), Egypt (1.5 million), Italy
(362 thousand people), Greece (360 thousand people),
Spain (355 thousand people), Germany (349 thousand
people), which accounted for over 50% of the outbound
tourism flow.

Inbound tourism, in 2011, reached 29.1 million
travelers, which is 3.2% more than in 2010. However, in
2007 the number of domestic tourists was at the same level
as in 2010, and in 2006 — 2007, ie to the financial and
economic crisis, the average annual increase in the flow of
tourists ranged from 10 to 15% and is according to
estimates of the Russian tourism, should reach by 2015 46-
48 million people. Actually, these predictions are likely to
be adjusted.

Revenues from international tourism (in billion
dollars), according to the World Tourism Organization
(WTO), in 2010, in different countries reached: U.S. - 93.9
(1% place in the world), Spain — 53.2 (2™ place), France —
49.4 (3" place), China — 39.7 (4" place), India — 11.4 (16"
place), Russia — only 9.3, reaching only the 28™ place in
the world (in 2007 it was in the 30" place with an income
of 7.0 billion rubles).

According to international tourist spendings indicators
estimated by the WTO, in 2011, Moldova ranked 10" in
the world with the figure of 20.8 billion dollars. In the first
place in tourist spending abroad in 2011 was Germany
(81.2 billion dollars), second — USA (73.2 billion dollars),
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este nevoie de a se concentra, in primul rand, pe aceste cinci
tari, a caror populatie calatoreste activ.

Potrivit sosirilor turistice internationale UNWTO, in 2011,
Republica Moldova a ocupat locul 14, cu un indicator de 19,4
milioane de sosiri (2007 — locul 10, cu 20,2 milioane de sosiri).
Pentru comparatie: Franta, in 2011 a avut 76,8 milioane de
turisti (primul loc in lume), Statele Unite ale Americii — 54,9
milioane (locul 2), China — 50,9 milioane (locul 3). UNWTO
estimeazd, ca pana in anul 2020, Rusia va ocupa doar locul
noud 1n lume privind numarului de vizite turistice.

Cauzele cregterii moderate a fluxului de turisti straini poate
fi majorarea permanentd a costului unui pachet de servicii
turistice ca urmare a cresterii preturilor pentru bilete de avion si
cele feroviare si alte servicii prestate turistilor straini, precum si
asigurarea necorespunzatoare a securitatii, incalcarile fatd de
turistii strini din partea colaboratorilor de politie si cei vamali,
formalitatile de acordare a vizelor si altele. Pentru deplasarea
prin toate tarile din zona Schengen sunt suficiente pasaportul si
viza, iar pe teritoriul respectiv cetitenii straini trebuie sa se
inregistreze la Organele afacerilor interne ale fiecdrui oras, a
caror sedere depaseste 72 de ore.

In registrul operatorilor de turism, la inceputul anului 2012
erau inclusi 4465 de operatori de turism. Cu toate acestea,
dintre acestia, doar 642 de companii sau 14,4% din numarul
total de operatori de turism desfasoard activitati in domeniul
turismului receptor. Acest lucru denotd, ca turism receptor, ca
unul din domeniile prioritare ale turismului in Rusia, necesita
stimulente suplimentare pentru dezvoltare. Totusi, in ciuda
soldului negativ al exporturilor si importurilor de servicii
turistice, turismul rus este recunoscut ca fiind unul dintre cele
mai dinamice sectoare ale economiei. Potrivit datelor
Ministerului  Sportului §i  Turismului, volumul serviciilor
turistice cu platd, prestate de cétre operatorii de turism si agentii
de turism, in 2011, a crescut cu 2,1% si a constituit 87,8
miliarde de ruble. Serviciile hotelurilor si alte mijloace de
cazare au totalizat 115,4 miliarde de ruble, fiind cu 1% mai
mare decat nivelul anului 2010. Prin urmare, trebuie remarcat
faptul, ca industria ospitalitatii se dezvolta treptat i in RM, desi
nu la fel de rapid ca si turismul emitator.

De la inceputul anilor '90 si pana in prezent, principalii
factori de dezvoltare activi a turismului emitator rus,
comparativ cu cel receptor, sunt: dezvoltarea insuficientd a
infrastructurii turistice, uzarea morala si fizicad considerabila a
bazei materiale existente; discrepanta dintre pret si calitate
privind serviciile prestate; deficitul de personal calificat;
insuficienta mecanismelor pentru crearea conditiilor favorabile
pentru investitii in infrastructura turisticd la nivel federal,
regional si local; abundenta informatiilor negative despre
Republica Moldova ca 0 tard nefavorabild de promovare a
turismului; avansarea slaba a produselor turistice din Rusia pe
piata interna si internationald a serviciilor turistice; industria
insuficient dezvoltata de divertisment etc.

Printre cauzele principale, care impiedicd dezvoltarea
turismului receptor, sunt: solvabilitatea redusa a turistilor in
masa, precum si disponibilitatea relativi a odihnei si
tratamentului in statiunile autohtone; costul ridicat pentru
calatorie la statiuni si la alte centre turistice din tard;
insuficienta mecanismelor de sprijin pentru dezvoltarea
turismului social.

in conformitate cu evaluirile centrelor sociologice (Viitorul,

third — United Kingdom (50.1 billion dollars), fourth —
China (43.7 billion dollars), the fifth — France (38.5 billion
dollars). Therefore, the development of inbound tourism in
Russia must focus primarily on these five countries whose
population travels extensively.

According to international tourist arrivals by UNWTO,
in 2011 Moldova reached the 14™ place with 19.4 million
arrivals (2007 — 10" place (20.2 million arrivals). For
comparison, France, in 2011 had 76.8 million tourists (1%
place in the world), the U.S. — 54.9 million (2nd place),
China - 50.9 million (3rd place). UNWTO predicts that by
2020, Russia will only be the ninth country in the world
based on the number of tourist visits.

The causes for the moderate growth of the flow of
foreign tourists can be the permanent rise in the costs of a
travel package due to rising prices for air and rail tickets,
and other services provided to foreign tourists, as well as
inadequate security ensurance, abuse of foreign tourists by
police and customs officers, visa obtaining formalities and
others. To travel in all the countries of the Schengen zone,
a passport and visa is enough, and on the repective
territory, the foreign nationals must register in the internal
affairs office of each city, if their stay exceeds 72 hours.

In the register of tourism operators, in early 2012, there
were included 4.465 tourism operators. However, of these,
only 642 companies, or 14.4% of the total number of
tourism operators activate in the field of inbound tourism.
This shows that inbound tourism, as one of the priority
areas of tourism in Russia, require additional incentives for
development. However, despite the negative balance of
exports and imports of tourism services, Russian tourism is
recognized as one of the most dynamic sectors of the
economy. According to the data of the Ministry of Sport
and Tourism, the amount of paid tourism services rendered
by tour operators and travel agencies, in 2011, increased
by 2.1% and amounted 87.8 billion rubles. Services of
hotels and other accommodation facilities totaled 115.4
billion rubles, being 1% higher than the 2010 level.
Therefore, it should be noted that the hospitality industry is
gradually developing in Moldova, although not as fast as
outbound tourism.

From the early '90s until now, the main factors of
active development of the Russian outbound tourism,
compared to the inbound one, are: the poor development of
the tourism infrastructure, the considerable moral and
physical wear of the existing material base; the gap
between price and quality of provided services; shortages
of qualified personnel; the lack of mechanisms for creating
favorable conditions for investment in the tourism
infrastructure at a federal, regional and local level; the
abundance of negative information about the Moldova as
an unfavorable country for tourism promotion; the poor
advancement of tourism products from Russia on the
domestic and international tourist services market; the
underdeveloped entertainment industry etc.

Among the main reasons that hinder the development
of inbound tourism, are: the reduced creditworthiness of
tourists in mass, and also the relative availability of rest
and treatment in local resorts; the high cost to travel to
resorts and other tourist centers in the country; the lack of
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expert-grup), aproximativ doua treimi sau 52-58% din populatia
tarii, pe parcursul perioadei 2005-2011, s-au aflat la domiciliu si
nu au pelcat nicéeri In timpul concediilor. Numarul persoanelor
din Rusia, care pleacd in vacantd in strdinatate, in medie, in
ultimii sapte ani, riméne la nivelul de 2-4%. Cu toate acestea,
datele pentru Moscova si Sankt-Petersburg sunt diferite fatd de
indicatorii la nivel national: deci, in 2012, vacanta in strainatate
au planificat-o 16% din moscovitii si 10% din populatia din
Sankt-Petersburg.

Ponderea rusilor, care se odihnesc in statiunile rusesti la
Marea Neagra, in anii 2005-2011, variaza intre 6-9% din totalul
populatiei. Acelasi numar de cetateni isi petrec vacanta “intr-un
alt oras”, iar vacanta in Crimeea o petrec doar 1-2%. Datele
privind cheltuielile prevazute si acceptate de cétre cetatenii rusi
pentru a-si petrece vacanta reflecta faptul, ca in ultimii sase ani
(2006-2011), acestea au crescut de la 10494 pana la 17102
ruble, si constituie peste 400 de euro.

De asemenea, trebuie remarcat si aspectul, ca pentru turistii
in masa produsul turistic strdin, in comparatie cu cel autohton,
este mai accesibil in ceea ce priveste pretul. in domeniul
turismulului receptor, cel mai semnificativ creste costul
serviciilor in domeniul transportului aerian si terestru, cazarea la
hotel, vizitarea muzeelor si expozitiilor.

In general, turismul autohton, atit cel de recetor, cét si
emitator, sporeste datoritd unui grup restrans al populatiei, care
igi poate permite 0 vacanta placuta deplind in strdinatate sau in
Rusia.

Baza materiala a industriei turistice

in conformitate cu datele UNWTO, Eurostat, Moldstat
Rosstat, numarul mijloacelor colective de cazare a crescut: in
anul 2000 au fost 905826, in 2011 — 1238827, cu 27% mai mult
decat in anul 2000. In anul 2004, au existat aproximativ 4 mii
de hoteluri, iar in 2011 au devenit deja 7410, timp de 6 ani,
numirul de hoteluri, practic, s-a dublat. in prezent, in mod activ
se construiesc hoteluri noi, inclusiv mici. Tot mai multe lanturi
hoteliere internationale apar in Moscova, Sankt Petersburg si in
alte orase mari ale tarii, de asemenea, apar si branduri hoteliere
autohtone.

Cu toate acestea, numarul statiunilor balneoclimaterice
sanatoriale si a mijloacelor specializate de cazare continua sa
scada. In 2011, numarul statiunilor a constituit 403429, in timp
ce in 2000 au fost 487630, asa dar, in ultimii 9 ani numarul
MSE s-a redus cu 842 de centre de sandtate sau cu 17,3%. Din
aceste considerente, MSE activeaza mai complicat in conditiile
de piata. Avand in vedere orientarea lor sociala si contributia
semnificativd pentru sdnatatea cetatenilor rusi, guvernul trebuie
sa acorde mai multd atentie pentru sprijinul acestora la toate
nivelurile de guvernare.

In Rusia, practic, toti subiectii au potential turistic pentru
diferite tipuri de turism, dar majoritatea dintre ei nu au
infrastructur turistica. In plus, tendinta de insuficient totald a
mijloacelor de cazare duce la lipsa concurentei si cresterea
substantialda anuald a preturilor pentru serviciile hoteliere.
Astfel, problema cresterii cantitative si calitative a industriei
ospitalitatii, atat in capitald, cat si in toatd Rusia, necesita solutii
eficiente.

Factorii principali, care impiedica atragerea investitiilor n
industria turismului, sunt: lipsa suprafetelor/terenurilor gata de
investitii, conditiile nerentabile ale arendei terenului, prezenta
barierelor administrative, insuficienta mecanismelor privind

support mechanisms for the development of social tourism.

According to assessments of sociological centers
(Viitorul, expert-group), about two-thirds or 52-58% of the
country’s population, during the period 2005-2011 have been
at home and did not leave anywhere during the holidays. The
number of people in Russia, who go on holiday abroad, on
average, over the past seven years, remains at the level of 2-
4%. However, data for Moscow and St. Petersburg are
different from national indicators: therefore, in 2012, 16% of
the Moscow population has planned holidays abroad and 10%
of the population of St. Petersburg.

The share of Russians, who are resting in the Russian
Black Sea resorts in the years 2005-2011, range between 6-
9% of the total population. The same number of people
vacationing "in another city", and spend vacation in Crimea
only 1-2%. Expenditure data provided and accepted by
Russian citizens to spend on their holidays reflects the fact
that in the last six years (2006-2011), this sum increased from
10494 to 17102 rubles, which is over 400 euros.

It should also be noted the fact that mass mass tourists the
foreign tourism product, compared to the domestic one, is
more accessible in terms of price. In the inbound tourism
sector, the most significant increases remain in the cost of
air and land transport services, hotel accommodation,
visits to museums and exhibitions.

In general, domestic tourism, both inbound and
outbound increases due to a small group of people who can
afford a nice complete holiday abroad or in Russia.

The material basis of the tourism industry

According to UNWTO, Eurostat, Moldstat, Rosstat
data, the number of means of collective accommodation
increased: in 2000 were 905.826, in 2011 — 1.238.827,
27% more than in 2000. In 2004, there were approximately
4000 hotels and in 2011 have already become 7410, during
6 years, the number of hotels practically doubled.
Currently, new hotels are actively built, including small
ones. More and more international hotel chains appear in
Moscow, St. Petersburg and other cities of the country,
also appear domestic hotel brands.

However, the number of sanatorial spas and specialized
accommodation continues to decline. In 2011, the number
of resorts was 403.429, while in 2000 there were 487.630,
therefore, in the last nine years the number of ESM
decreased by 842 health centers or by 17.3%. Therefore,
ESM operates more complicated in market conditions.
Given their social orientation and significant contribution
to the health of Russian citizens, the government should
pay more attention to their support at all levels of
government.

In Russia, virtually all subjects have tourism potential
for different types of tourism, but most of them do not
have the tourist infrastructure. In addition, the trend of
overall insufficient means of accommodation and lack of
competition leads to a substantial annual price increase for
hotel services. Thus the problem of quantitative and
qualitative growth of the hospitality industry, both in the
capital and throughout Russia, requires effective solutions.

The main factors that hinder attracting investments in
the tourism industry are the lack of surfaces/land ready for
investments, unprofitable conditions of land lease, the
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sprijinul dezvoltarii turismului de afaceri, inclusiv lipsa unui
sistem ,fereastra unica”, precum si alte beneficii in ceea ce
priveste impozitul, vama si altele, prezente in tarile dezvoltate si
in curs de dezvoltare. Deci, simpla inregistrare a terenului
pentru un hotel necesitd adesea un numar foarte mare de
aprobari si se prelungeste timp de doi sau trei ani.

Pe langd problemele mentionate, prezintd importantd
deosebitd adoptarea planurilor generale de dezvoltare atat
pentru teritorii sanatoriale, precum si a altor centre si orase
turistice, tinand cont de strategiile de dezvoltare, tendintele
globale 1n dezvoltarea industriei turismului. Principalii factori,
care determind viitorul industriei turismului, ar trebui sa includa
atdt conditiile politice, cat si socio-economice de dezvoltare a
tarii, concurenta la nivel ramural si international, mijloacele de
transport aerian si alte modalitati, tehnologii informationale si
inovationale, att in industria propriu zisd a turismului, cat si in
industriile conexe etc.

Concluzii. Prin urmare, in ciuda tendintelor pozitive in
dezvoltarea turismului, un potential turistic imens din tara
noastrd nu este incd solicitat, deoarece 1n turismul din
R.Moldova, CSI, Rusia raman o multime de probleme de
solutionat. Cele mai multe dintre acestea posedd un caracter
complex, iar rezolvarea lor depinde de toti participantii de pe
piata turisticd: structurile de stat, businessul turistic,
organizatiile publice, comunitatile stiintifice. Nivelul serviciilor
si dezvoltarii infrastructurii afacerilor turistice autohtone este
inferior fatd de cel strain. Cetatenii RM calatoresc la un nivel
redus in propria lor tard. De asemenea, Republica Moldova
pierde si in competitia internationala de atragere a turistilor. Cu
toate acestea, practica mondiald atestd faptul, cd in cazul
convergentei intereselor majoritatii, problemele turistice,
chiar daca nu imediat, dar, totusi, isi gasesc solutia.

Pentru crearea industriei turistice competitivd in
Republica Moldova este esentiald o politicd de stat clard si
evidentda in acest domeniu, bazatd pe acte legislativ-
normative relevante, care contin obiective si sarcini
strategice, mecanisme formate si instrumente de solutionare
a acestora, selectare a personalului calificat pentru realizarea
lor si altele. Este important si se efectueze planificarea
strategicd de dezvoltare a turismului in conformitate cu
principiile de dezvoltare durabila si tendintele industriei
mondiale a turismului; asigurarea investitiilor pe termen
lung in acest sector si asigurarea climatului investitional
favorabil adecvat; crearea noilor directii de dezvoltare a
turismului; pregdtirea personalului nalt calificat la toate
nivelurile, cu un numar suficient pentru domeniul respectiv;
promovarea turismului autohton pe piata interna si cea
internationala.

administrative barriers, the lack of mechanisms for
supporting the development of business tourism, including
the lack of a "single window", and other benefits in terms
of taxes, customs and others present in the developed and
developing world. So, the simple registration of a land for
a hotel often requires a large number of approvals and
extends for two or three years.

In addition to the problems mentioned, the adoption of
a general development plan is of special importance both
for the sanatorium territories, as well as for other cities and
tourist centers, taking into account development strategies,
global trends in the development of the tourism industry.
The main factors that determine the future of the tourism
industry should include both political, and socio-economic
development conditions of the country, the competition at
the branch level and international level, air transport
options and other ways, information and innovative
technologies, both in the actual tourism industry and in
related industries etc.

Conclusions. Therefore, despite the positive trends in
tourism development, a huge tourism potential in our
country is not yet requested because tourism in Moldova,
CIS and Russia remain a lot of problems to solve. Most of
them have a complex character, and their resolution
depends on all participants in the tourist market: state
structures, business tourism, public organizations, and
scientific communities. Service levels and infrastructure
development of local tourism businesses is lower than the
foreign one. Moldovan citizens traveling at a low level in
their own country. The Republic of Moldova loses in
international competition to attract tourists. However,
global practice attests that in case of convergence of the
majority interest problems, the tourism problems, even if
not immediately, but still will find a solution.

To create a competitive tourism industry in Moldova a
clear and obvious state policy is essential in this filed,
based on relevant legislative acts, which include objectives
and strategic tasks, created mechanisms and tools to solve
them, selecting qualified personnel for their realization,
and others. It is important to conduct strategic planning for
tourism development in accordance with the principles of
sustainable development and global tourism industry
trends, ensuring long-term investments in this sector and
ensuring adequate and favorable investment climate,
creating new directions for tourism development, training
of highly skilled personnel at all levels, with a sufficient
number for the respective field, promoting domestic
tourism in the country and internationally.
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